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Demographic Profile
Total Adults (000) 18,331     Total Women (000) 15,440
Readers Per Copy  6.96 Readers Per Copy  5.87

Women Audience (000) Comp (%) Index
Age
18-24 5,128 33.2 274
25-34 4,089 26.5 154
18-34 9,218 59.7 203
35-49 4,175 27.0 95
Median 30.3
IEI
$20,000+ 6,837 44.3 114
$25,000+ 5,754 37.3 111
Median $26,409
HHI
$30,000+ 11,946 77.4 106
$40,000+ 10,254 66.4 105
Median $57,298
Education
Attended/Graduated College+ 9,791 63.4 115
Employment
Total Employed 10,835 70.2 123
Full-Time 7,922 51.3 120
Marital Status
Single 6,983 45.2 202
Married 5,932 38.4 72
Div/Wid/Sep 2,524 16.3 68
Other
Women w/ children 8,396 54.4 127
Working women w/ children 5,795 37.5 136
County
A/B 11,687 75.7 106
C/D   3,753   24.3  85



To connect with the
most involved readership

Source: 2009 Spring MRI, Based on Women Primary Readers
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Source: MRI Audience Accumulation Program; 2009 Spring MRI, Based on Women

To accumulate its audience
faster than the competition
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More loyal readers who are
more likely to see your ad
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To strengthen your connection
to the college market



Source: College Store Executive’s 30th Annual Magazine Survey

According to College Store Executive, the national news magazine of the college store
industry, Cosmopolitan is the best-selling magazine in college bookstores for 25 years!
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The best-selling title
in the college market
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To strengthen your connection
to the young women’s market
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To connect you with well-educated
and working women
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To reach career-oriented women

Source: 2009 Spring MRI, Based on Women
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The most effective magazine
to reach major market segments
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